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9 Prepare for the Seasonal Online Surge
Did you know that 66% of
shoppers plan to shop more | Cerwin-Vega! (www.shopcerwinvega.com)
online this holiday season? : '

Our new Cerwin-Vega! store offers consumers the

(Source: Zoomerang as quoted by broadest range of “eviction-notice-generating” sound
Internet Retailer) | | systems they have learmed to expect from Cerwin-

Vega! Cerwin-Vega!
has the heritage of
being the LOUD
speaker company,
disturbing the peace

9 Not All Retail is Slow for nearly 50 years.
While bricks & mortar same-store sales are reportedly growing at a
snail’s pace these days, online sales continue to advance. Some
examples: Staples second quarter same stores sales were down
2%, but online sales were up 18%. Williams-Sonoma registered

1.2% same store growth, but enjoyed +11% online. The Gap Kiss My Face (www.kissmyfacewebstore.com)
suffered a 5% same store decline, but delivered a 26% online Kiss My Face is an all-natural body care company
sales increase. Kohl's web sales increased 60%, compared to an that has been marketing soaps, shave creams,

anemic 1.3% same store advance. toothpaste t artificial Ingredi-
ents, and without
; . . animal testing, for 20 |
It seems that the convenience and selection offered by online years. Kiss My Face
stores are attracting more consumers online and claiming a greater proves that glamour
wallet share of previous online shoppers. That should make you can be healthy,
happy if you have a full line SureSource brandstore to augment t‘ﬁt'lu"‘L
your online channel distribution. Don’t have your own brandstore o )

online? Call SureSource today at 203-922-7506.

9 Manufacturers Go DTC Trail of Painted Ponies
A recent study by the Parthenon Group showed a majority of large (wewwpalntedponlescollectibles:con)
consumer brands in many verticals had direct-to-consumer '
webstores associated with their brand sites. From a sample survey
of 915 brands, here were the percentages with online DTC stores: _ it ianafoin Rorse e .

art. The quality of the artwork

ied The Trail of Pain

Consumer Electronics 72% [
Apparel 71% [ ]
Toys/Games 70% | ]
Housewares 69% [
Sporting Goods 64% ]
Health & Beauty Aids 62% |1
Food and Beverage 62% |

Who is SureSource?
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